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Methods

Audience 

2,042 U.S. adults age 18+ including pet 
owners (n=1,377)

Mode

The research was conducted online in the 
U.S. by The Harris Poll via Harris On 
Demand Omnibus platform on behalf 
of the Humane Society of the US

Weighting

Data have been weighted to be 
representative of U.S. adults age 18+

 Method Statement (to be included in all press materials)

 The research was conducted online in the United States by 
The Harris Poll on behalf of HSUS among 2,042 U.S. 
adults. The survey was conducted March 19 – 21, 2024. 

 Data are weighted where necessary by age, gender, 
race/ethnicity, region, education, marital status, 
household size, and household income to bring them in 
line with their actual proportions in the population. 

 Respondents for this survey were selected from among 
those who have agreed to participate in our surveys. The 
sampling precision of Harris online polls is measured by 
using a Bayesian credible interval. For this study, the 
sample data is accurate to within ±2.7 percentage points 
using a 95% confidence level. This credible interval will be 
wider among subsets of the surveyed population of 
interest.

 All sample surveys and polls, whether or not they use 
probability sampling, are subject to other multiple sources 
of error which are most often not possible to quantify or 
estimate, including, but not limited to coverage error, 
error associated with nonresponse, error associated with 
question wording and response options, and post-survey 
weighting and adjustments.

 Statistically significant differences by 
subgroup are identified throughout 
by letter or in yellow callout boxes. 

For full data breakdowns by all 
subgroups, see data tables.
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Key 
Findings

 Pets are a part of people’s families, 
and they are willing to make sacrifices 
both big and small for these important 
family members. 

 There is a severe lack of awareness 
about the large numbers of pets 
currently living in poverty, even 
among pet owners, with only 28% of 
Americans being aware of this crisis. 

 Even though most Americans are 
unaware that many pets live in poverty, 
39% of owners say there are things 
they have not been able to pay for 
that their pet needed. This primarily 
includes emergency/preventative 
veterinary care, vaccines, and 
expensive food/supplements. 

 However, the majority of Americans 
agree that one’s financial situation 
shouldn’t impact their ability to have 
a pet as long as they care for them and 
love them. Moreover, there is 
agreement that owners shouldn’t 
have to lose their pet if they fall on 
hard times financially.

 Ultimately, shelters are overcrowded, 
and therefore three-quarters of adults 
agree that socio-economic status 
shouldn’t prevent pet adoption. 

 Regardless of their financial situation pet 
owners are willing to give up a lot in 
order to keep their pets. This can range 
from minor day to day things like 
foregoing a fancy coffee and/or ordering 
lunch/dinner, to making major sacrifices 
like spending less on their own needs, 
and even taking out loans or going into 
debt. 

 In order to sustain higher levels of pet 
adoption among those across the socio-
economic spectrum, more than 9 in 10 
Americans agree that there should 
supports – similar to those for adults 
impacted by poverty and inequality like 
shelters and community organizations –
available for pets in need. This should 
alleviate some of the financial burden 
on owners. 
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It is well recognized that pets are full-fledged 
members of people’s families.

32%

3%

2%

3%

4%

35%

50%

None

Other

Rabbit

Reptile

Bird

Cat

Dog

 Any pet: 
68%

Almost 7 in 10 Americans own a pet, and most, according to a 2023 Pew Research Survey, nearly all consider their 
pets part of their family.

Pets Owned

 According to a 2023 Pew Research Center study, 
97% of U.S. pet owners say that their pets are 

part of their family. 
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Owners are willing to give up certain daily luxuries 
and even much larger life tradeoffs for their pets.
The majority of owners would sacrifice their own money – by spending less on their own needs – to keep their pet.

 Daily Luxuries: 71%

91% of Owners Would Make Sacrifices To Keep Pet, Including…

Own Money: 64%  Living/Relationship/Job Situation: 46%

45%

44%

41%

27%

1%

Stopping buying a daily cup 
of fancy coffee

Stopping ordering regular 
lunch/dinner take-out meals

Giving up a planned 
vacation/trip

Stopping using a car share 
service

Other

54%

27%

20%

Spending less money 
on my own needs

Tapping into long 
term savings

Taking out a loan or 
going into debt

25%

23%

18%

18%

16%

Getting a new job where I 
can work from home

Moving apartments or 
homes

Living in a temporary setting

Getting a roommate/new 
roommate

Breaking up with a 
significant other
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41%

However, pets can be an expensive endeavor, especially 
when it comes to their healthcare.
Over half of owners living below the poverty line have been unable to pay for something their pets needs.

 *

18%

15%

13%

12%

12%

12%

11%

10%

10%

10%

24% B

23% B

18% B

20% B

16%

14%

11%

11%

17% B

10%

17%

14%

12%

11%

12%

12%

11%

10%

9%

9%

Pet Owners

Below poverty line (A)

Above poverty line (B)55%
B

43%

Pet Owners

Above PL 
(B)

Below PL 
(A)

Ever Been Unable To Pay Unable to Pay For…

Expensive food/supplements

Routine veterinary visits/care

Emergency veterinary care

Vaccines

Bathing/grooming services

Treats

Toys

Preventative treatments such as tick, 
heart warm, flea, etc.

Medications

Boarding/pet-sitting/walking services

Other
 *
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8% 24% 38% 29%

Strongly disagree Somewhat disagree Somewhat agree Strongly agree

5% 19% 37% 43%

7% 17% 40% 35%

Net: 67%

Level of Agreement

Americans agree that one’s financial situation 
shouldn’t impact their ability to keep/care for a pet.
Especially given that shelters are overcrowded and need more people to adopt, regardless of financial status. 

Net: 81%

Poverty / being poor doesn’t          
make someone unable                           

to care for a pet.

No one should have to give up their 
pet because they fall on hard times 

financially.

 84% Owners vs.      
75% Non-Owners

Overcrowded shelters need more  
people to adopt pets, regardless of 

peoples’ socio-economic status.

 78% Owners vs.      
70% Non-Owners

Net: 75%

 Pet owners are 
significantly more 

likely than Non-
Owners to agree
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4% 11% 33% 52%

4% 7% 32% 58%

Strongly disagree Somewhat disagree Somewhat agree Strongly agree

Level of Agreement

Moreover, adults agree sharing love and joy with pets 
should be all that’s needed and accessible to all.
Nearly 3 in 5 strongly agree every pet owner deserves to keep their pet if they provide love and care.

All pet owners deserve to 
keep their pets as long as 

they provide them with      
love and care.

Everyone should be able to 
experience the joy of the 

bond with a pet.

Net: 85%

Net: 89%

 Owners are 
significantly more 

likely to agree                                     
87% Owners vs.      

80% Non-Owners

 Those above the 
poverty line are 

significantly more 
likely to agree                                     

91% APL vs.              
84% BPL
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14%

Only around a quarter of Americans, even pet 
owners, are aware of the national pet poverty crisis.
While numbers are low overall, pet owners are more likely than non-owners to know many owners are unable to 
afford or access veterinary services.

28%

20 million pets are living in poverty, of which 
70 percent have never seen a veterinarian. 

Total
Aware

34%
B

Awareness

Pet Owners  
(A)

Non-Owners 
(B)

 Americans living below the poverty line are 
significantly more likely to be aware of this crisis: 

36% BPL vs. 26% APL
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Challenges:

 Most people are aware of 
how poverty and 
inequality create
challenges and barriers 
to accessing healthy 
food, education, jobs, 
health care and housing 
for people.

 In response to these 
challenges, there are 
support systems like 
shelters and community 
organizations to help 
people when they fall 
on hard times.

3%
7%

41%

49% Very important

Somewhat important

Not very important

Not at all important

Net: 90%

Having similar support 
services available for 
pets that need help.

For example access to vet 
care, vaccinations, food, pet 

essentials, etc.

Level of Importance

Americans think it’s important to 
have similar supports for pets in need.

 Owners and those living above the poverty 
line are significantly more likely to agree 

 92% Owners vs. 85% Non-Owners

 91% APL vs. 86% BPL

With about half saying this is very important.


